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GORE MUTUAL

Collaboration is key to
Gore Mutual’s digital journey
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and pricing solutions to help brokers
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proposition that brokers can
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tion tools to bring a totally
the spring, Gore Mutual
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tor of digital. Rustagi’s
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impressive resumé includes
more than ever before in
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of e-commerce at Bell and
brokers compete in the digital world. The company is committed to compete in the digital
director of digital at Home
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Capital Group.
tion, transparency and self-service.
is committed to greater
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future they will want an in-store retail
transparency and self-service.
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experience alongside their smartphone
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brokers respond to that.”
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and everything we do is for broker
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es. Together, they are developing pilot
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